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  Abstract 

Christchurch attacks of New Zealand were the Islamophobic attacks of 2019 which raised many questions 

for not only Muslim nations but also non-Muslim ones. After these attacks the whole international media 

got indulged into the coverage of these attacks. There were multiple discourses on the issue in the 

international media reflecting on the context and possible consequences of the attacks. Christ Church 

attacks gained the attention of the world and reactions from both Muslim and non-Muslim countries were 

observed. So the present study aimed to analyze the frames used by International Media to know the 

agenda regarding the representation of issue. The study also aimed to analyze the framing of Muslim 

narratives in international media by comparing the Muslim and non-Muslim media.  Working under the 

agenda setting and framing theory through content analysis the study concluded that non-Muslim media 

more highlighted Christchurch attacks and their agenda remained focused to attacks as compare to non-

Muslim press, while, Muslim press highlighted the narrative of Muslims in more positive way as compared 

to non-Muslim press. The non-Muslim press has not given attention to discuss the narratives of Muslims on 

the issue and was not found playing a part encountering Islamophobia. The frames used to represent the 

context of Christchurch attacks were pro Muslims and the coverage of these attacks was found in the favor 

of Muslims that tried to create a soft Image of Muslims by the selected press. 

 

Keywords: Christchurch Attacks, International Media, Framing, Muslim and Non-Muslim Press, 

Islamophobia. 

 

Introduction 

After 9/11 incidents there was a major change in the world politics and the consequences can be seen at 

global level. There were lot of debates on the images of Islam and Muslims. The destructive images and 

perceptions towards Islam and Muslims got created globally. Islamophobia emerged as a tool of racism 

against Muslims and Islam not only in the circle of public, education, global war against terrorism, labor 

market, but also in the rationality of values, belief system about the concept of priorities and superiority in 

today’s world (Grosfoguel & Mielants, 2006). Fear of Islam or Islamophobia in the Western societies or 
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countries has many different other bases rather than the terrorism or white supremacy. Sentiments against 

Muslims in the Western societies have been increased in the field of anti-veil and anti-hijab campaigns of 

Muslim women, killing of immigrants, the case of Turkish people migrate to Germany, men with beard, 

Arabic language and to build of Islamic institutes in West. Conflicts on building mosque near place of 

Ground Zero-US are among of the important examples of racist approach against Muslims and 

Islamophobia that Muslims have been faced since 9/11 attacks (Ciftci, 2012). This notion of Islamophobia 

is alive till now and going on globally especially in the west (Samman, 2012). After of 9/11 attacks that 

happened in America, the image of Islam and Muslims got immediate change and it was major shift. West 

considered Islamic ideology as a hostile one and also terrorist producing religion globally. West considered 

Islam as a threat to Europe. The threat from Muslim Countries and from Muslim leaders exist in the 

leadership of western societies, the fear of those leaders who had the history of Islamic rule over Western 

community (Rabasa, Benard, Chalk, Fair, Karasik, Lal, & Lesser, 2004). The trade sanctions, 

misinterpretations and misunderstanding about Islam and Muslims, conflicts and issues in Muslim states 

and problems of Muslims which are not resolved, not even in the presence of international organizations, 

are the hatred era by the Western countries at intellectual level. Ideological dispersal, problems, 

exploitation, wars, conflicts, distortion by different ideological regimes and insurgency created within the 

Muslim communities are the clear image of hatred regime in the Western society against Islam and 

Muslims. Thus, Islamophobia is now a fact in today’s world rather than a utopian idea (Bukhari & Ali, 

2019). 

 

The media representation of Muslims as others in Western countries can be implicit using “us” versus 

“them” words or terminologies (Bullock & Jafri, 2000; Gilbert & Viswanathan, 2007; Henry & Tator, 

2005; Mahtani, 2001). The portrayals of Muslims tend to hub on the danger of Islam as foreign, again 

enforcing a sense of national cohesion among those who are discern to be threatened by such “aliens” 

(Geaves, 2007; Jiwani & Dakroury, 2009; Kabir, 2008). This has been seen in the negative and unfavorable 

depiction of Islam and Muslims, representing the believers of Islam as violent, sectarian, extremists and 

linked them with terrorist activities (Manning, 2003; Steuter & Wills, 2009). At the same time some 

European media tried to portray fair and neutral representations of Muslims but stereotypical and extremist 

media representations of Muslims are more common in the countries of West. Aly (2007) discussed that the 

media represents Muslims as threat to the people of Australia and Australian culture. The magnitude of 

these portrayals of Islam and Muslims increased after 9/11 incident. To extent, Islam was represented in the 

media of as extremist, backward, violent, and uncivilized religion, oppressed; Muslims were represented as 

terrorists and uncivilized people, and Muslim women as oppressed women that wear the hijab and veil. 

Western media represented immigrant Muslims as aliens and threat to local culture (Saeed, 2007; Poole, 

2011; Alam & Husband, 2013). 

 

Mass Media as a mean of communication provide news, entertainment and have effects on its users 

(Landry, 2017). Role of mass increases in situations of crises and conflicts when the dependence of the 

users bocome higher as they seek information of the issues. This is how mass mediaplay a part in the 

opinion and perception building of the consumers. The media informs the public about the issue and sets 

them to think about the most important issues by highlighting and emphasizing the issues in this way 

“setting agenda” for the public. Media certainly builds public opinion by emphasizing certains aspects of 

the issue so “frame” the mindset and builds the public opnion in this way. Role of print media is very 

crucial and imporatnt in making an isssue important to its users (Shabir, 2018). There are a lot of literature 

highlighting the role of print media in a situation or crises as according to Allen (2012) pointed that media 

uses certain frames to make perceptions of people and emphasized the role of media in bulding negative 

perception against Islam. Christchurch attacks were two conescutive terrorist attacks on mosques in New 

Zealand. On 15
th

 March 2019 Brenton Tarrant attacked on two mosques “Al Noor mosque and Linwood 

Islamic center” at Christchurch during Friday prayer. The attention of media for all over the world diverted 

to this incident and theses attacks were reported internationally. The responses to these attacks were 

majorly debated as the aftermath of Islamophobia.  The public responses to those Islamophobic attacks 

were very strong and through social media a harmonious move created that caused the other nations to 

show solidarity with Muslims. These attacks not only reawake the role of Muslims countries to strive for 
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their image building but also the need to address Islamophobia internationally. The leaders of Muslim 

countries raised their voices on the issue and strive to counter Islamobhobia. Considering the important of 

media in covering these incidents the present study intended to analyze the framing of Christ Church 

attacks in international media and further compared the frames used in Muslims and non-Muslim press.  

 

Objectives  
 

 To examine the level of representation of Christchurch attacks in International Press. 

 To analyze the framing of Christchurch incidents in international press. 

 To observe the framing of narrative of Muslim community in International press. 

 To compare the framing of Christ Church incidents in Muslim and non-Muslim press. 

 

Research Questions  
 

Q1: How International press represented the Christchurch attacks? 

Q2: Does the representation of Christchurch attacks in International Newspapers create any soft image of 

Muslims? 

Q3: Does the Non-Muslims Press highlight the narrative of Muslims after Christchurch incident? 

Q4: Does the Muslims International press (The News, Hurriyet Daily News, Tehran Times) and Non-

Muslims International Newspapers (The Wall Street Journal, the Sun, The New Zealand Herald) used 

the same frames to represent the Christchurch attacks? 

 

Literature Review 
 

Mass media is a primary source to get information and the media messages are important because they 

make public perceptions on issues or problems. With the advancement of modern communication tools and 

technology society became hostage in the hands of media. Media materials are unfairly dominated by 

expressions that spread unfavorable content against values of Islam and against Muslims. Media spread 

anti-Muslim material and showed biasness towards Muslims. Muslims were allegedly held accountable for 

the terrorist attacks. The tone of the allegation varied dramatically from one article to another (Alghamdi, 

2015). The newspapers used more negative frames in their representation and in reporting of Islam (Hassan, 

Azmi & Abubakar, 2017).  Islam has been presented as not peace-oriented religion. Every four articles out 

of five had negative coverage against Muslims (Bleich, Souffrant, Stabler & Der veen, 2018).  Western 

media played its biased role in spreading Islamophobia and propagate against Muslims, but the Muslims 

were not involved in terrorist activities rather they are becoming victim of biasness of the western 

mainstream media (Mannan & Al-Af, 2019).  Western media did not represent neutral coverage of Islam. 

9/11 attack also spread misunderstanding in the world and western media portrayed it very badly. The 

Western media connected Muslims with Terrorist. The western media showed Islam as fundamentalism, 

extremism and terrorist (Benzehaf, 2017). The literature is available to believe in the concept that media 

creates reality by using different kind of frames, shape the opinion of people. Sultan (2016) showed that 

there is great change in the media attention given to Muslims after 9/11 incident. There were number of 

news articles after 9/11 incident in which Muslims and Islam were targeted.  

 

Smith (2013) argued that after 9/11 attacks American responded to their fear against Islam. Muslims were 

oppressed by society and attacked by media representations. The Britain has seen a deep change in its 

coverage and its cultural activities to end the inherent racism, anti-Catholic prejudices and biases towards 

non-conformists (Ameli, Mrandi, Ahmad, Kara & Merali, 2007). The scholars critically investigate and 

interpreted the western misconceptions and negative image of Islam. It was not right that western media 

kept negativity against Islam and showed it as a cruel or extremist religion (Gada, 2018). The media 

depiction of Islam and its believers has been negative mostly and beyond the reality. Labels are given to the 

Muslims such as terrorists, exporters, extremists, terrorist and fundamentalists that are increasingly 

becoming more popular depiction of Islam in all type of media, especially in the Western countries 
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(Ibrahim, 2008). The irregularities were noticed in the press coverage of Islam and its followers in the term 

of terrorism. Negative themes and tones biased for Islam and Muslims were used in the editorial of the 

newspaper (Tariq & Hannan, 2018). Media linked every bad act with Muslims and alleged them to be 

linked with terrorism (Ahlin & Carler, 2011). Media patterns for representing Muslims found consistent 

and repeated that made the individuals believe in such a way that whenever the word terrorist is being echo 

it is going to make believe in two aspects as Muslims are terrorists and other is white people are not.  In 

print media, TV, movies and film or any other form of media white people can never be the terrorists 

(Corbin, 2017).  Media is a source of getting information and public get information from it and thus media 

do not reflect the good side of Muslims but tries to portray the dark side of Muslims to the rest of the world 

(Mustafa & Mushtaq, 2015). The review of literature helped to conclude that media especially international 

media has significant role in shaping the attitudes of the people towards Islam and Muslims through its 

representations. Western media portrayed the events related Islam and Muslims by using specific frames. 

The existing literature helped to develop the following hypotheses. 

 

H1: Muslim press gave more editorial coverage to Christchurch attacks as compare to non-Muslim press. 

 

Theoretical framework 
 

It is an ongoing competition among issue proponents how to get the attention of the public, elite class of the 

society and especially the professionals of Media. How Media create hype and makes a silent  isuue as 

crruent issue of the society and how media agenda becomes public agaenda (Kim, Kim, & Zhou, 2017). 

Agenda setting theory provided theoretical base to the research as the study aimed to analyze the agendas of 

selected newspaper on Christchurch attack and narrative of Muslims Community after these attacks. It has 

been seen that Muslims and Islam is a debated relgion in International Media. The study emphasized on 

media agenda and looked how different newspapers gave importance to Muslims, terror attacks against 

Muslims and how much importance has been given to the narrative of Muslims.  

 

Further, framing theory deals with the concept that how a certain issue being presnted to the users of mass 

media. Different frames are used by mass media that influence the thinking and perceptions of the people. 

Framing Theory elaborates the framing of content (1
st
 level) that may be supportive or may not be 

supportive whereas at 2
nd

 level it is framing of thoughts in which mental representaion, interpertation, 

perception are included (Arowolo, 2017).  

 

Framing theory provide conceptual base for the research as the study aimed to analyze the frames used by 

international press on Christchurch incidents. Media frames affect the public opinion straight away and 

people think in accordance to that frames. Different media use different frames and these frames were 

respresented as reality. The research has been conducted to evaluate the nature of the frames used by 

International newspapers as how narrative on Christ church incidents have been reprersented. It further 

compared the frames used by media of Muslim and non-muslim countries on the narrative of Christ Church 

incidents.  

 

Methodology 
 

Content analysis, interpretation of the content that is contained in a message (Parveen & Showkat, 2017) 

has been applied as research method. The universe comprised of international print media from March to 

December 2019. The time period is important as the incidents of terrorist attacks were in March 2019. 

Through purposive sampling The Wall Street Journal (USA), The Sun (UK), The New Zealand Herald 

(New Zee land), The News (Pakistan), Hurriyet Daily News (Turkey) and Tehran Times (Iran) have been 

selected considering the aim of research study to compare the frames used by Muslims and non-Muslims 

international print media. News, images and editorial were units of analysis. Categories for each unit of 

analysis have been developed as positive, negative and neutral.  
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Operationalization 

 

The content of the news, images and editorials of the selected Newspapers considered as positive for 

showing the support for victims, elaborating the stance of government, condemn to Islamophobia, 

sympathies of public regarding victims of the incident, elaborating losses may be materialistic or non-

materialistic due to terrorist attacks. The content was considered as negative for covering the weapons, 

create or support for Islamophobia and showing racism. The content was considered as neutral for 

presenting the balanced conditions and equally supporting the situation from all possible aspects.  

 

Findings  
 

Table 1: Total observations of non-Muslim newspapers for news, images and editorials 

Newspapers Frequency Percent 

 The Wall Street Journal  83 19.7 

The Sun  212 50.4 

The New Zealand Herald 126 29.9 

Total 421 100.0 

 

Table 1 describes the overall findings of non-Muslim newspapers for news, images and editorials. The Wall 

Street Journal published 83 (19.7%), The Sun 212 (50.4%) and The New Zealand Herald published 126 

(29.9%) units on Christ Church incidents. The findings showed that The Sun gave highest coverage to the 

incident.   

Table 2: Frames used for news in non-Muslim newspapers 

 

 

 

 

 

 

 

Table 2 describes the positive, negative and neutral frames used for news on Christ Church incidents in 

non-Muslims newspapers.  192 (45.6%) positive, 10 (2.4%) negative and 34 (8.3%) neutral news were 

published in selected non-Muslim press. Results showed that more positive frames were used in news to 

present Christ Church incidents.  

 

Table 3:  Frames used for images in non-Muslim newspapers 

Table 3 describes the positive, negative and neutral frames used for images on Christ Church incidents in 

non-Muslims newspapers.  177 (42.0%) positive, 3 (.7%) negative and 3 (.7%) neutral images were 

published in selected non-Muslim press. Results showed that more positive frames were used in images to 

present Christ Church incidents. 

 

Table 4: Frames used for editorials in non-Muslim newspapers 

                           Frames  Frequency Percent   

        Neutral 

        Total 

1 

1 

.2 

.2 

  

                 Frames Frequency Percent 

 Positive 192 45.6 

Negative 10 2.4 

Neutral 35 8.3 

Total 237 56.3 

                     Frames Frequency Percent   

 Positive 177 42.0   

Negative 3 .7   

Neutral 3 .7   

Total 183 43.5   
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Table 4 describes the positive, negative and neutral frames used for editorials on Christ Church incidents in 

non-Muslims newspapers.  1 (.2%) neutral editorials were published in selected non-Muslim press. Results 

showed that more neutral frames were used in editorials to present Christ Church incidents. 

 

Table 5: Total observations of Muslim newspapers for news, images and editorials 

                Newspapers  Frequency Percent   

 The News  151 59.4   

Hurriyet Daily News  66 26.0   

Tehran Times  37 14.6   

Total 254 100.0   

 

Table 5 describes the overall findings of Muslim newspapers for news, images and editorials. The News 

published 151 (59.4%), Hurriyet Daily News 66 (26.0%) and Tehran Times published 37 (14.6%) units on 

Christ Church incidents. The findings showed that The News gave highest coverage to the incident.   

 

Table 6: Frames used for news in Muslim newspapers 

 Frames Frequency Present   

 Positive 166 65.4   

Negative 1 .4   

Neutral 15 5.9   

Total 182 71.7   

 

Table 6 describes the positive, negative and neutral frames used for news on Christ Church incidents in 

Muslims newspapers.  166 (65.4%) positive, 1 (.4%) negative and 15 (5.9%) neutral news were published 

in selected Muslim press. Results showed that more positive frames were used in news to present Christ 

Church incidents. 

 

Table 7: Frames used for images in Muslim newspapers 

                      Frames  Frequency Percent   

 Positive 71 28.0   

 Total  71 28.0   

 

Table 7 describes the positive, negative and neutral frames used for images on Christ Church incidents in 

Muslims newspapers.  71 (28.0%) positive images were published in selected Muslim press. Results 

showed that more positive frames were used in images to present Christ Church incidents. 

 

Table 8: Frames used for editorials in Muslim newspapers 

Frames Frequency Percent   

 Positive 1 .4   

                    Total 1 .4   

 

Table 8 describes the positive, negative and neutral frames used for editorials on Christ Church incidents in 

Muslims newspapers. 1 (4%) positive editorials were published in selected Muslim press. Results showed 

that more positive frames were used in editorials to present Christ Church incidents. 

 

Table 9: Chi-Square analysis for measuring the differences in coverage to Christ Church incidents 

 News Images Editorials 

Chi-Square 517.408 472.638 .000 

Df 2 2 1 

Asymp. Sig. .000 .000 1.000 
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Table 9 showed Chi-Square analysis for measuring the differences in coverage to Christ Church incidents. 

Images are significant as value of p (.000) is less than alpha (α) value (0.05) i.e; (p< α). News is also 

significantly associated value of p (.000) is less than alpha (α) value (0.05) whereas, editorials are not 

significantly associated p value (1.000) is higher than alpha (α) value (0.05). The H1 of study that Muslim 

press gave more editorial coverage to Christchurch attacks as compare to non-Muslim press is rejected.  

 

Discussion and Analysis 
  

International Media included both Muslim and non-Muslim press positively represented Christchurch 

attacks. Newspaper used positive frames for Muslims and avoided negative frames against Islamophobia. 

The press highlighted the number of victims, statements of families and policies of New Zealand 

government. The newspapers highlighted the condolence, sympathies and strategies of non-Muslim 

community to show solidarity with victims and played a positive role in crises. The press also highlighted 

the role of non-Muslim community in the times of crises and created an atmosphere of unity and harmony.  

Both Muslim and non-Muslim press tried to create soft image of Muslims by using different images of the 

victims and martyred during these attacks. Positive frames were used to cover attacks. The international 

media reported the events by emphasizing the context of racism and prejudices against the Muslim 

community. The media supported the Muslims as victims of white supremacy by showing even the minute 

details of the incidents. The context was highlighted as an Islamophobic attacks on the religious places of 

Muslims. The media attention to the incidents as a result of fear from Islam raised the concerns for all 

Muslim communities and nations to look and rethink about their image in the world. As the aftermath of 

Islamophobic attacks on Christ Church seen the progressive efforts by the Muslims leaders who came 

forward to support the victimized Muslim community and addressed the misconceptions about Islam and 

Muslims on international forums.        

 

The narrative of Muslim communities after Christchurch attacks emphasized the image building of Islam 

and Muslim by addressing the misconceptions about it, to dilute the Islamobhobia, to integrate with others 

and to create harmony.  According to the research findings the non-Muslim press did not played an 

effective role in highlighting the narrative of Muslims. The press of Muslim countries tried to make it 

working for Muslims to build their image by positively covering the respective policies of the states. Here 

the role of Muslim press to cover and frame Christ Church incidents was focused to present the counter 

narrative on the Islamophobia. 

 

Conclusion  
 

The study concluded that both Muslim and non-Muslim newspapers used positive frames to represent 

Christ Church incidents. In post 9/11 era Muslims are facing many challenges about their images in the 

world and Islamophobia probably the prominent one. These incidents gave rise to many concerns for both 

Muslim and non-Muslim world. The attacks on the religious places of Muslim community were found and 

claimed to be the consequences of racism and prejudices against Muslims. But the role of international 

media to cover and frame the incidents was found progressive to address the issues and challenges to 

Muslims. However Muslims newspapers were focused to present the counter narratives on Islamobhobia, 

whereas, non-Muslim newspapers were found less interested to talk on the issue.  
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